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While rankings and enrollment at UIC continue to soar, placing 
UIC in the top 50 public national universities in the latest U.S. 
News & World Report rankings, I admit that I am personally most 
proud of UIC’s move up two spots to eighth in social mobility. UIC’s 
commitment to its mission and diversity is demonstrated in its 
placement among the top 30 ethnically diverse institutions, which 
includes both public and private universities.

If I can leave you with one thing, it is to call on each of you to 
take great pride in your affiliation with UIC Business and to stay 
connected. I am so proud of our UIC Business community and all 
that we have and will accomplish together. 

Sincerely,

Michael B. Mikhail, PhD
Professor and Dean

Message  
from the Dean

“The 2020-21 academic year 
was one of the most challenging. 
...It was also one of our most 
successful years, as we lived 
out our mission of serving and 
supporting students toward 
successful academic and career 
progress.”

I hope you 
and your 
families are 
healthy, 
safe and 
adjusting 
well to this 
new and 
transitionary 
period of 
coping 

with COVID-19. With the fall semester in full swing, we 

welcomed our largest freshman class ever, and we are back on-
campus for classes for the most part, following ongoing health 
and safety guidelines. It has been wonderful to interact in-person, 
and students and faculty have very much enjoyed being back in 
the classroom. 
The 2020-21 academic year was one of the most challenging, as 
the college adapted operations and ensured safety throughout 
the ongoing pandemic. However, it was also one of our most 
successful years, as we lived out our mission of serving and 
supporting students toward successful academic and career 
progress. I am pleased to put the spotlight in these pages on the 
college’s vitality, productivity and accomplishments, thanks to our 
UIC Business community of outstanding students, faculty, staff, 
alumni, volunteers and donors. 

The momentum at UIC Business continues with last year’s 
launch of the new Undergraduate Cohort Program and a new 
online MBA program. Knowledge and research excellence 
thrives as evidenced in our faculty feature articles, ranging from 
perspectives on global supply chain challenges and the home real 
estate boom, to a deep dive into how two of our stellar scholars 
approach their research and make meaning of it. 

Scholarship support continues to grow and help students 
overcome hurdles to not only persist, but thrive, in their academic 
development and career preparedness. The generosity of alumni 
leaders like Jeff Bilek ’87, Michelle Jonson MBA ’01 and Jose 
Santillan ’80, along with the 150+ donors that made Giving 
Tuesday 2020 our best ever, helps propel our college into its 
bright future.
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• Top 25 public university, ahead of six 
Big Ten universities2 

• No. 8 in social mobility2

• No. 1 undergraduate business program in Chicago2 

• Top 15% best undergraduate business programs2 

• No. 2 best online bachelor’s programs2

1 Wall Street Journal and Times Higher Education 
2 U.S. News & World Report

Top 10  
‘best value’ 
universities1

More than 55% 
current tenure faculty 

hired since 2013 

37,000+  
UIC Business alumni

3,715 
undergraduate

1,059 
graduate and 

doctoral

4,774 total students

Students at the Center
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Student Spotlight:  
Karolina Kaczowka ’22

K arolina Kaczowka is a senior majoring in marketing at 
UIC. As co-president of UIC’s chapter of the American 

Marketing Association (AMA), Kaczowka is interested in 
everything from social media and investing to finance and 
real estate. Her entrepreneurial mindset and inspiration come 
from her mother who started her own cleaning business after 
immigrating to the United States. While last year was one of 
the toughest she has faced both academically and personally, 
Kaczowka persevered and received support from the Credit 
Union 1 Business Scholarship.

 
Why did you choose UIC? 
I picked UIC because it’s a large school and close to the city, 
which I thought would help me with networking. Another factor 
was the professional development opportunities at UIC.

What has receiving the Credit Union 1 Business 
Scholarship scholarship meant to you? 
It meant so much to me and I am grateful for it. It came at the 
right moment because at the time I was struggling financially, 
and it helped me pay off some of my debt and focus on my 
studies. I was shocked and so happy to know that people 
believed in me. 

What do you plan to do after graduation? 
After graduation, I plan to work in marketing but I’m also 
interested in investing. I also want to be a mentor and help 
others learn skills that are important for business.
 
What are you most looking forward to next semester? 
I can’t wait to continue seeing all my friends from AMA in 
person and meet new people on campus. 

“Receiving this scholarship gave 
me the confidence I needed to 
continue my education and try 
my best to become someone 
great. I owe this success to  
Credit Union 1 for believing  
in my goals.”
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Inner Circle: Undergraduate Cohort 
Program Completes First Year

I n fall 2020, UIC Business initiated a new two-year cohort 
program for incoming freshman students. The cohort 

program aims to facilitate the students’ transition to UIC, create 
a sense of community for students and ultimately enhance 
student success. Each cohort has a dedicated success team 
composed of peer leaders, academic advisers, and faculty and 
career coaches who help students as they work toward major 
coursework and internship opportunities. A few highlights from 
the first year include the First-Year Seminar course and the 
Cohort Speaker Series.
 
The First-Year Seminar course, designed specifically for the 
cohort program, kicked off in the fall semester. The goal of the 
course is to help students gain a comprehensive understanding 
of UIC Business academic majors and related professions, 
and help students refine their academic and career goals. It 
fosters a sense of belonging and encourages engagement in 
the curricular and co-curricular life of UIC Business. Students 
learned about academic majors and related careers through 
videos recorded by 28 faculty members. The videos provided 
insight to academic majors, fundamental courses, professional 
organizations and career opportunities. As a result, 89 percent 
of students indicated they were able to narrow down their 
choice of major or confirm the major they selected previously. 
The course also covered academic success strategies, social 
inclusion and team building activities. The course concluded 
with an escape room activity that incorporated coursework 
covered in class.
  
The Cohort Speaker Series, hosted for the first time in spring 
2021, provides students with the opportunity to hear from 
successful UIC Business alumni in a virtual setting. Each session 
is one hour long, utilizing a Q&A format to encourage student 
interaction and questions. Five alumni shared their experiences 
with students: James Demory ’05 , MBA ’13; Mel Diaz ’90, MBA 
’00; Michelle Antonucci ’19; Kalpit Shah ’15; and Carlos Brito ’15. 

The cohort experience is expected to increase retention, and 
subsequently, graduation rates by enhancing student learning 
and engagement through smaller class sizes, increasing support 
through success teams and building stronger relationships 
among students in the same cohort. 

In reflection of the academic first-year student student Kamil 
Podraza ’24 wrote, “Being a part of the cohort program gives 
me many opportunities to meet new friends, have access to the 
best faculty and staff and provide opportunities through special 
cohort events.” 

“Being a part of the cohort 
program gives me many 
opportunities to meet new 
friends, have access to the best 
faculty and staff, and provide 
opportunities through special 
cohort events.” 
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Getting to  
Graduation

to obtain his degree. White aspires to own and operate his own 
businesses while showing his son the ropes.

“The Get to Graduation Award has inspired and motivated me to 
give back in the same manner as donors to UIC Business,” White 
says.

Another recipient of the award was Cedric Guy ’21, who 
graduated in the spring with bachelor’s degrees in accounting 
and finance. “My UIC degree is valuable in that I was provided with 
multiple perspectives from my professors and classmates,” Guy 
explains. “The international identity embedded in UIC establishes 
a foundational culture that I can take anywhere in the world.” 

Guy acknowledges that the Get to Graduation Award motivated 
him to power through his last semester. “While going through the 
pandemic, I realized that we need to be nice to one another, and 
this is what the Get to Graduation Award symbolizes.” 

To learn more about student support, contact Lisa Riley, director 
of advancement, at lriley5@uic.edu.

“The Get to Graduation Award 
has inspired and motivated me 
to give back in the same manner 
as donors to UIC Business.”

The Impact of 
Your Investment

Number of award recipients: 18Amount 
raised: $27,545
Donors to the fund: 93 
Total amount awarded: $9,000

In 2019 Michelle Jonson MBA ’01, 
chief risk officer at Federal Home 
Loan Bank of Chicago, gave a lead 
donation to establish the Get to 
Graduation Award. The award 
provides grants to students who have 
exhausted their financial aid options 
and are within two semesters of 
graduation. 

When Dwight White ’21 was a kid, he would ride the No. 
8 CTA bus past UIC on Halsted Street, wondering if he 

would ever make it as a college student. Now he is a graduate 
of the university. White enrolled in the undergraduate business 
management program and received his bachelor’s degree in May 
2021. But according to White that almost did not happen.

After a traumatic injury and a series of setbacks, White’s academic 
performance faltered, and his GPA dropped. He credits the Get 
to Graduation Award as a motivator to persevere and work harder 

mailto:lisariley5%40uic.edu?subject=
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Executives in the Classroom 
Celebrates 40 Years

Through group presentations and 
frank conversations with guests, 
students gain insight into executive 
roles

In 1981, the late Professor J. Fred McLimore started the 
Executives in the Classroom program. He invited high-level 

business executives to serve as guest lecturers who used 
their real-world experience and candid origin stories to inspire 
students. Forty years later, Executives in the Classroom 
(Management 495: Competitive Strategy) remains a beloved 
course at UIC Business. 

Since the early 2000s, the course has been spearheaded by 
Michael Miller ’82, clinical associate professor and director of 
field education in the Department of Managerial Studies, who 
is a former student participant. In the last five years, Assistant 
Professor Conor Callahan and Lecturer Renata Tarasievich ’93 
have also co-taught the course. 

As a capstone course in the business curriculum, Executives in the 
Classroom is open to all majors. It is an opportunity for students to 
draw on everything they have learned throughout their time at the 
business school. 

In small groups, students create a presentation on a company’s 
competitive advantage, history, culture and place within its 
industry. On the day of their presentation, an executive from 
the company watches intently from the audience and provides 
feedback. 

“I think this is one of the most 
unique classes in the country. 
Sure, you might read a case 
study about Southwest Airlines 
or John Deere at another school, 
but at UIC Business, you’re 
actually interacting with the CEO.”

“I think many students feel a sense of accomplishment when they 
successfully present to a CEO of a company,” Miller says. “They 
work hard and take it seriously.” 

Students also benefit from a Q&A session with the executives, 
where they can request feedback, dig into specific issues and 
learn more about each guest’s life story. 

Past lecturers have included Colleen Barrett, president emeritus, 
Southwest Airlines; Richard M. Daley, former mayor of Chicago; 
Don Hermanek ’70, former senior vice president and chief 
client officer, Insurance Auto Auctions; Robert Mariano, CEO 
and chairman, Roundy’s Inc.; and Sam Zell, chairman, Equity 
International. Miller also focuses on recruiting UIC alumni, like 
Mary Dillon ’83, former CEO of Ulta Beauty, and the late Michael 
Fung ’73, retired CFO of Walmart USA. (Learn about his life and 
legacy on page 9.)

“Michael Fung was such a great story for our students,” Miller says. 
“He was a first-generation student of modest means whose father 
was a waiter. He went through a couple different majors. But he 
ultimately ‘made it,’ becoming CFO of Walmart USA.” 

As students learn details of an executive’s background, they 
often realize they can relate to them on a deeper level. It makes 
the guest’s high-level position at a major company suddenly feel 
attainable. 

As Miller looks toward the next 40 years, he feels confident that 
Executives in the Classroom will continue to make a positive 
impact on students. “I think this is one of the most unique classes 
in the country,” he says. “Sure, you might read a case study about 
Southwest Airlines or John Deere at another school, but at UIC 
Business, you’re actually interacting with the CEO.” 
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Honoring the Life and Legacy  
of Michael Fung ’73

Mr. Fung retired after 11 years at Walmart where he served 
as a senior vice president, both for global procurement and 
internal audit, and as the CFO for Walmart U.S. In that role, he 
was responsible for U.S. finance operations, e-commerce and 
financial planning analysis. During his career at Walmart, Mr. Fung 
led the creation of Walmart’s sourcing operations worldwide in 
addition to determining and establishing the legal entity structure 
in China post WTO.  Mr. Fung also led the development and 
execution of Sarbanes Oxley procedures worldwide at Walmart. 
During his tenure as CFO, he transformed the finance team from 
transaction-based procedures to strategic finance, enabling the 
business to increase comp sales, market share, profitability and 
return on invested capital. Strategic Planning was transferred 
to U.S. Finance during Mr. Fung’s leadership. Mr. Fung also led 
the implementation of SAP within the U.S. business during his 
management.

Prior to joining Walmart, he began his career with Deloitte in 
Chicago. He served as vice president and corporate controller for 
Beatrice Companies; CFO for Bass Pro Shops; CFO of Vanstar 
Corporation, a computer reseller and network integrator; CFO 
of Sensient Technologies (formerly Universal Foods Co.) a 
global manufacturer of colors, flavors and fragrances; and, after 
retirement from Walmart, served as interim CFO for Neiman 
Marcus and JCPenney. Mr. Fung served on the board of directors 
for Franklin Covey, Salt Lake City; 99 Cents Only Stores in Los 
Angeles; Floor and Decor in Atlanta, among others.

Mr. Fung was a member of the Financial Executives Institute and 
the American Institute of Certified Public Accountants. In addition 
to the boards noted previously, he was a board member and 
chair of the Asian Pacific Islander American Scholarship Fund, 
and a member of the Committee of 100, Ascend, OCA and the 
University of Illinois Foundation. Mr. Fung previously served on the 
UIC Business Dean’s Advisory Council for more than eight years 
and on the Board of the University of Arkansas Veteran Resource 
Information Center.

In his keynote address at the UIC Business virtual spring 
commencement ceremony in 2020, Mr. Fung ended his remarks 
by stating, “Always be humble and kind,” his favorite saying and 
one he embodied in his career and service to UIC Business. 

U IC alumnus and former Walmart CFO Michael Fung ’73 
passed away suddenly in February 2021 at age 70. A 

first-generation college student from the Chicago Albany Park 
neighborhood, Mr. Fung graduated with a bachelor’s degree in 
accounting from UIC Business in 1973 while serving as second 
lieutenant in the Illinois National Guard. He received the 2015 
UIC Alumni Achievement Award for his outstanding success in his 
profession and establishing a career that reflects the missions 
and values of UIC.  He received his MBA from the University of 
Chicago’s Booth School of Business.

Mr. Fung volunteered for the UIC Business Executives in the 
Classroom program for 18 years. In addition to speaking to 
classrooms a record-setting 14 times, Fung helped plan trips for 
students to visit various companies in the Midwest and to meet 
with top executives. 

“The unexpected passing of Michael Fung is a true loss for the 
UIC Business community,” says Dean Michael Mikhail. “Michael 
was an exceptional and visionary leader in his industry, and we 
are thankful for his support of UIC Business’s mission of serving 
students toward successful academic and professional careers. 
UIC Business is honored to call Michael Fung an alumnus.”
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Rethinking the Supply Chain  
for a Post-Pandemic World

Clinical 
Professor Matt 
Liotine  
explains how 
the pandemic 
propelled 
innovations 
in business 

models, technology and operating 
processes

As the Covid-19 pandemic unfolded last year, Clinical 
Professor Matt Liotine watched closely to see how 

companies reacted. Liotine, an expert in supply chain and 
operations management, knew that a crisis of such epic 
proportions had the potential to rewrite the entire playbook of 
business operations. 

“It was a real wake-up call for a lot of companies because they 
were ill-prepared for this,” says Liotine, director of the MS in 
Supply Chain and Operations Management Graduate Studies 
Program in the Department of Information and Decision Sciences. 

From toilet paper shortages to delivery delays and more 
companies filing for bankruptcy protection, the pandemic 
upended manufacturing on a global scale. “We saw production 
halts and plant closures across many industries,” Liotine says. 

“Major companies could not receive the materials they needed and 
produce efficiently to satisfy demand.” 

At one point, nearly 80 percent of companies did not have enough 
staff to resume operations. Shipping bottlenecks—brought on by 
increased inspections, work stoppages, customs requirements, 
cargo limitations and limited ship berthing in ports—rippled 
outward, leading to frustrated businesses, buyers and consumers.

But as time passed, Liotine started noticing something positive. 
“Companies became very creative in coming up with ways to 
stay in business,” he says. “We started seeing some exciting 
innovations.”

Liotine points to three areas in particular where innovations 
are happening: business models, technology and operating 
processes. 

The pandemic compelled many companies to implement new 
business models. Whether it was new products, services, markets, 
alliances or ways of financing, pivoting was often a necessity. 
Liotine believes many of those creative approaches will continue 
into the future. “For example, companies might strengthen 
relationships with supplier partners through consolidated 
resources, like shared warehousing and equipment,” he says. 

In terms of technology, Liotine sees companies leveraging 
forward-looking technologies like additive manufacturing, 
Internet of Things, artificial intelligence, machine learning and 
blockchain to both improve their resiliency and better understand 
their consumers.

Consumers, for their part, are expressing an interest in supply 
chain issues, posing questions like: Why were some items 
difficult to obtain? How did hoarding affect prices? Where did the 
vaccines come from?

“Ultimately, companies have learned that now more than ever, they 
need to sustain their customer relationships,” Liotine says. “And 
the way to sustain customer relationships is by understanding 
the customer. Traditionally, the supply chain is not in view of the 
customer, but that’s going to be changing.” 

Lastly, when it comes to operating processes, there is now an 
intense focus on resiliency. “Companies are embracing resiliency 
planning as a strategic priority so they don’t end up with the same 
problems during the next disruptive event,” Liotine says. 

Even before the pandemic, Liotine emphasized business 
resiliency in his courses. “The hallmark of a well-managed 
company or operation is the ability to cope with situations that 
represent the exceptions more than the norms,” he says. “Always 
have a Plan B.”

While it’s impossible to predict when the next crisis will hit or what 
it will entail, savvy businesses won’t be blindsided—especially 
those that embrace innovation in business models, technology 
and operating processes. 
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No Place Like Home: Inside the 
Nation’s Real Estate Boom

What locations were buyers most interested in? 

[LL]: The closure of many amenities that make city living 
attractive reduced the demand for housing in downtown areas. 
Moreover, remote work shortened the commute time or frequency, 
diminishing the need to live near the workplace. Put differently, 
households became more willing to live further away from work 
and, in some cases, in a different city or state where their standard 
of living would be higher. 

CNN Business reported that potential buyers are 
experiencing burnout due to low housing inventory and 
competitive bidding wars.1 Do you foresee these trends 
shifting anytime soon? 

[LL]: The recent increase in home prices across the nation is 
motivating construction that will add supply to the housing market. 
In the short run, however, home prices will likely remain high since 
housing developments take time to complete and the supply of 
housing is fixed. 

What should buyers know about today’s real estate market to 
avoid overspending and potential buyer’s remorse? 

[LL]: One way to reduce the chances of paying too much, also 
known as falling victim to the winner’s curse, is to obtain a third-
party appraisal on the property.

Research indicates that although homeowners could gain up 
to $1,800 in mortgage savings for each additional lender from 
whom they obtain a quote, most obtain a mortgage from the first 
lender they visit.2  All potential homeowners, therefore, should 
ensure that they obtain a quote from at least three different 
mortgage brokers before settling with a lender.

Real estate transaction costs are high. A question that potential 
homeowners should ask themselves is, “Will buying a home 
instead of renting increase or reduce my standard of living?” 
Although the mortgage rates have declined, an individual who is 
uncertain about whether they will live in their next home for more 
than a few years may find it more profitable to lease a similar 
property and place what would have been a down payment into a 
well-diversified retirement and/or investment portfolio. 

While many 
industries are 
recovering from 
an economic 
plunge caused 
by Covid-19, 
the real 
estate market 

experienced high demand over 
the last year. Luis Lopez, assistant 
professor at the Stuart Handler 
Department of Real Estate, explains 
what fueled the housing boom and 
provides useful tips for potential 
homeowners and investors

The Covid-19 pandemic produced a housing boom not seen 
since the early 2000s. While many areas of the economy took 
a significant hit, why did the real estate market soar? 

[Luis Lopez]: At the start of the pandemic, many “non-essential” 
businesses such as restaurants and movie theaters were 
closed, or restricted, and travel advisories were put in place 
by governments to curve the spread of disease. As a result, 
consumption fell drastically, and many households were able to 
save for a sizable down payment. 

In addition, Congress injected more than $2.2 trillion into the 
economy through the CARES Act, which included direct stimulus 
payments to households. As the stimulus payments likely played 
a role in allowing some households to continue making mortgage 
or rent payments, others used them to pay down other forms of 
debt, which may have led to improved credit scores. Furthermore, 
a historical decline in mortgage interest rates fueled the amount 
that households could afford to borrow.

1 www.cnn.com/2021/07/12/homes/us-real-estate-market-not-buying-a-home-now-
feseries/index.html
2 Woodward, Susan E., and Robert E. Hall. “Diagnosing consumer confusion and sub-optimal 
shopping effort: Theory and mortgage-market evidence.” American Economic Review 102.7 
(2012): 3249-76.
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Finding Meaning 
in Everyday Life

P rofessor Bénet DeBerry-Spence approaches research and 
teaching with an ethnographer’s eye. The quotidian can be 

surprising, enlightening and transformative. Just ask Professor 
Benét DeBerry-Spence, the head of the Marketing Department, 
whose research often starts with something ostensibly basic, like 
clothing or water, that isn’t actually basic at all. There is always 
more at stake, whether it be economics, culture, societal norms or 
other factors. 

“Much of my work is grounded in understanding everyday life and 
the meanings of the products, services and experiences that 
people consume and produce,” DeBerry-Spence explains. “I study 
that at the consumer level, but I also study it at the market level.”

DeBerry-Spence’s recent paper, “Historicizing and Authenticating 
African Dress: Diaspora Double Consciousness and Narratives 
of Heritage and Community,” coauthored with Elif Izberk-Bilgin, 
associate professor of marketing at the University of Michigan-
Dearborn, is an example of this approach. This research involved 
moving with the subjects (called informants) and the product—in 
this case, African clothing—as they went about their daily activities 
in different consumption settings, such as work, school or church. 

This multi-site ethnography, which included detailed observations 
and in-depth interviews, ultimately led to the authors’ conclusion 
that “authenticating African dress is a way for consumers to 
investigate heritage and to redress historical uncertainties … 
[especially] knowledge gaps related to diaspora identity, culture 
and heritage.”1 

DeBerry-Spence has also worked on a visual ethnography project 
in Accra, Ghana, where the researcher and informants use mobile 
phones to collect data in the form of photographs. “You really 
get to understand informant experiences and see it through their 
eyes,” DeBerry-Spence says. 

But, she explains, it is critical that researchers understand the 
limitations of this approach: “How do you use this methodology 
in economies where people may have differing levels of mobile 
phone literacy or where there are frequent power outages?” 
Those issues are addressed in a paper that recently won the 
American Marketing Association-EBSCO award for Responsible 
Research in Marketing.

For DeBerry-Spence, it is never just about publishing a paper 
and moving on. Rather, engaged research is the cornerstone 
of DeBerry-Spence’s scholarly philosophy. “When you’re doing 
engaged research, you’re working side by side with informants 

to enact change,” she says. This is DeBerry-Spence’s 16th 
year researching in West Africa, learning alongside 1,200 
microbusinesses at the MASAZI Visitor and Welcome Centre. 

DeBerry-Spence often incorporates her research into examples 
in the classroom. Being able to think through outcomes and 
approach situations from multiple perspectives are among the 
key tenets DeBerry-Spence teaches her students. “UIC is a very 
diverse institution, a very global institution,” DeBerry-Spence 
says. “Given my professional background as a clinician working 
in international markets combined with my research interests, it 
really is a natural fit.” 

DeBerry-Spence, the first and only tenured Black faculty member 
in UIC Business, emphasizes that the diversity at UIC “isn’t just 
about statistics—it really translates into how the classroom 
operates.” UIC Business students come from many different kinds 
of backgrounds, and this provides a rich educational environment. 

“It’s wonderful when you’re working with a student population that 
is so diverse,” DeBerry-Spence says. “There’s an opportunity for 
every student to contribute something to the class, and there’s an 
opportunity for every person to learn from someone else.” 

“Myself included,” DeBerry-Spence adds. “It’s a two-way street.” 
1 Consumption Markets & Culture, 24:2, 147-168, p. 161



13 Dean’s Report 2021The Momentum Continues

In Search of the Consequential:  
Issues at the Intersection of Race, 

Health Care and Marketing

commemorate loved ones lost to Covid-19 or how people 
impacted by sickle cell anemia are perceived, Trujillo Torres is 
drawn to “life or death” topics. Even as a premed student, she 
always wanted to study “something consequential,” she says. 

Next up, she’s planning to look at the factors, including racial 
ones, that influence the adoption of genetic innovations like gene 
therapies and stem cell transplants. As a 2021-22 recipient of a 
Faculty Fellowship at the UIC Institute for Research on Race and 
Public Policy, Trujillo Torres will be supported in these efforts by a 
cohort of colleagues. 

“It’s an honor and a privilege to have this space where I can explore 
these complex topics,” Trujillo Torres says. “I get to immerse myself 
in very difficult, fundamental issues that impact people, especially 
minorities and low-to-moderate income families. Serving these 
groups and figuring out how I can make their experiences in life a 
little better—it’s what drives me.” 

When Assistant Professor Lez Trujillo Torres MBA ’11, PhD 
’19 officially joined the faculty at UIC Business last year, she 

brought with her an incredible depth and breadth of experience, 
knowledge and insight, not only in marketing, but also from her 
years working on issues ranging from affordable housing to 
quality public education and consumer financial protecting.

A native of Peru, Trujillo Torres majored in molecular and cell 
biology at the University of California at Berkeley. She has lived 
in France and Denmark, but her new designation of assistant 
professor of marketing represents a homecoming of sorts: Trujillo 
Torres obtained her MBA and PhD from UIC. 

In courses such as Global Marketing and Consumer Experience 
Design, Trujillo Torres engages students by foregrounding 
contemporary issues. Students do projects on real companies, 
like Amazon; research topics that are relevant to them, like Bitcoin 
and K-Pop; and discuss their personal experiences. 

“As soon as we touch on issues of unfairness or injustice, students 
want to explore more,” Trujillo Torres says. “Sometimes they’ve 
experienced those things themselves in the marketplace, but they 
haven’t had the concepts to articulate what was happening.”

Critical race theory (CRT) is one of those useful concepts. “CRT 
gives you a bigger lens,” Trujillo Torres explains. “It takes into 
consideration the historical ideologies and practices that continue 
to be present in the marketplace.” For example, racist policies 
or actions—like racial profiling or discriminatory marketing—
shouldn’t be viewed in a contextual vacuum. 

Trujillo Torres is part of a national group of scholars shedding 
light on this important topic. As a coauthor of “Operationalizing 
Critical Race Theory in the Marketplace” (Journal of Public Policy & 
Marketing, 2021), she argues that CRT can and should be used as 
a framework to better understand consumers, consumption and 
the marketplace. 

In particular, Trujillo Torres brought her expertise to the article’s 
section on experiential knowledge. “All of my work is about 
understanding consumer experiences and how those are valued 
or devalued, as well as the implications of this for consumers,” 
she says. “How can we give value and assign power to the lived 
experiences of people of color?” 

This is an area of passion for Trujillo Torres, who is specifically 
interested in consumer experiences in health care. Whether 
it is discourses used by cancer patients, the way individuals 



Staff Excellence:  
Tikia Travis MA ’21 Uses Her Voice
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T ikia Travis MA ‘21, admissions and recruitment counselor 
at UIC Business, uses her voice to inform and influence 

students of color and higher education professionals. Shortly 
after completing her master’s degree, she was invited to present 
at two major events. During the 1st Annual Young Women of 
Color (YWOC) Summit, Travis created a space for Chicago Public 
Schools (CPS) students to improve their personal development 
skills. The Illinois Association for College Admissions Counseling 
(IACAC) Conference was a platform to shed light on effective 
methods used to engage with Black students.

The YWOC Summit hosted sessions about women 
empowerment, self-care, and managing college and career 
pathways. Considering that many of Chicago’s female youth 
may find it challenging to prioritize themselves, describe what 
it meant to provide guidance and support to the summit’s 
participants.

[Tikia Travis] It was so important for me to speak to young 
women and enlighten them on all the ways they matter and how 
to walk in their purpose. New initiatives are popping up across 
the country, but this conference was dedicated to young women 
of color from CPS high schools. That made it personal. As a CPS 
alumna, I remember not having anything like this to participate 
in. I found myself joining NJROTC for leadership and professional 
development; but later, I needed to learn how to develop 
personally. 

 For this summit, I created a session layered with support that 
would help the young women identify how to see, love, protect 
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and invest in themselves. Personal development is something 
that we are all working to achieve. Equipping them with this 
knowledge early on may help during their journey into adulthood.
 
You spoke during a session titled, “The Gifts Within You.” What 
impact did the personal development information and activities 
have on the young women? 

[TT] I hosted two sessions and received great feedback on 
my presentations during each one. I love quotes. I read them, 
write them and work to follow those that I believe. Quotes are 
inspirational and provide great encouragement. I developed 
an activity that allowed participants to choose the quote that 
best reflected who they were. As each participant shared their 
selection and explained how it applied to their life, that created a 
safe space for more women to share their past experiences and 
hopes for the future.  

We also spent time discussing terms like imposter syndrome and 
how to navigate that feeling in different settings. Most women 
said they had never heard of it or never understood how imposter 
syndrome affected their abilities in social groups or academic 
settings.
 
Reflecting on the summit’s theme of Unity in Vision, in what ways 
did the participants leave you inspired? 

[TT] There are some incredible, intelligent and gifted young 
women here in Chicago. Their cultural awareness, creativity and 
optimism were visible throughout the session. As I listened to 
them describe their reasons for choosing a particular quote, and 
the terms they wrote down during the activities, I was so inspired. 
These young women are capable and left me wondering how I can 
be more intentional about my goal setting.
  
As we discussed the terms, what they meant to us, how they made 
us feel and how they applied to our lives, I was reminded of times 
when I did not truly understand how to navigate difficult spaces. 
Sharing these stories helped me feel empowered because I 
reflected on my past experiences and gave advice that could 
possibly help a young woman who is going through a similar 
situation. 

This article originally appeared on the UIC Business blog.  
It has been edited for length and clarity. 

https://blog.business.uic.edu/news-stories/tikia-travis-leads-impactful-conversations-during-the-ywoc-summit-and-iacac-conference/
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New Scholarships Aim to 
Enrich Diversity
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Lastly, the Origami Risk Scholarship in Information and Decision 
Sciences (IDS) was established in June 2021 by the leading 
provider of integrated SaaS solutions for the risk, safety and 
insurance industries. The scholarship will support students 
majoring in IDS and concentrating in management information 
systems or business analytics. It also aims to further the diversity 
of talent to the field of technology, information systems and 
related fields.

UIC is Chicago’s largest and most diverse university. UIC Business, 
with nearly 4,800 students enrolled, is committed to supporting 
a talented, well-rounded, hardworking and diverse student body 
throughout their undergraduate and graduate education. A 
substantial amount of students face financial barriers, and even 
with assistance from government resources like the Pell Grant, 
it is rarely enough. Scholarships are essential in making college 
possible and graduation a reality, especially for those living in 
underrepresented and underserved communities.

UIC Business thanks our partners for their involvement with and 
support of our talented and diverse students. 

To learn more about scholarship support, contact Lisa Riley, 
director of advancement, at lriley5@uic.edu.

Last summer, in the wake of the murder of George Floyd and 
the Black Lives Matter demonstrations, UIC Business worked 

to identify and establish effective diversity, equity and inclusion 
initiatives and practices for students, faculty and staff. 

In the 2020-21 academic year, alumni and corporate partners 
created several scholarships for UIC Business students. Many 
aim to ensure financial aid, academic support and professional 
opportunities are available to students of color and other 
underrepresented students.

In December 2020 Gebrüder Weiss USA, a global freight 
forwarder with a core business of overland transport, air and sea 
freight and logistics, created the Gebrüder Weiss Supply Chain 
Leadership Scholarship in the Department of Information and 
Decision Sciences.

UIC Business was selected to participate in the company’s 
new scholarship program for the quality of its academic and 
co-curricular preparation of students for the supply chain and 
logistics field. The program was developed in response to racial 
inequity in the field of logistics and to support educational 
opportunities for those with economic struggles.
 
Shortly after, Prado & Renteria CPAs created a scholarship 
in support of immigrants and first-generation UIC Business 
accounting students. Founded by alumnae Maria Prado ’86 
and Hilda Renteria ’86, the firm is the largest Hispanic woman-
owned CPA firm in Illinois. Prado & Renteria is committed to 
making a difference for current and future generations of young 
professionals through its personal and professional growth and 
development program. 

mailto:lisariley5%40uic.edu?subject=


Giving Tuesday 2020:  
Thank You for Stepping Up
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UIC Business thanks alumni and friends who 
participated in the 2020 Step Up for UIC Business 

Giving Tuesday challenge. Each year has improved upon the 
last and Giving Tuesday 2020 was the most successful to date 
for both the college and the university. 

The college’s goals included exceeding 100 participating 
in Giving Tuesday and at least five of those participants 
contributing $1,000 or more.  A 100-donor challenge was  
led by Dan Fortman ’81, managing partner at Weiss & Co. LLP, 
and a leadership donor challenge was led by Greg McKinney 
’80, data science consultant.

None of this would have been possible without your generosity 
and commitment to UIC Business. Thank you for Stepping Up 
and making UIC Business Proud. 

Not only did you help us 
meet these goals, but you 
also stepped up far beyond  
expectations: 

$80,430 was raised for student 
scholarships, our areas of greatest 
need and other college funds. 
152 donors made gifts—56 more than 
in 2019. 
19 gifts of $1,000 or more were made Save the date for Giving Tuesday 2021: Tuesday, November 30. 

To get involved with Giving Tuesday, contact Michaela Smith 
Esboldt, associate director of engagement and participation,  
at mmsmith1@uic.edu.

Philanthropic Support Makes a Difference 16
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There is a fire inside us. It is the motivation to scan the 
skyline and say, “go higher.” The determination to 

celebrate differences and not be bound by circumstance. 
The audacity to say we’re the ones who will care for Chicago 
and communities around the world. Our energy is electric—
and it all starts with a single spark.

The future of education will be forged by urban public 
universities. And UIC is leading the charge. We are for the bright 
and ambitious, helping them bust down doors and clear every 
hurdle, no matter the height. Our research is about relevance. 
Our commitment is to be the safety net of our city (and so  
much more). We are purpose-built and inclusive with the 
cultural, ethnic and socioeconomic diversity few can realize. 
And that puts us on a path to prove how education should  
work for the world.

To learn more about the IGNITE campaign, contact Lisa Riley, 
director of advancement, at lriley5@uic.edu.

The impact of IGNITE: The Campaign for UIC is already visible 
in increased financial aid awards, prestigious faculty hires and 
higher career placement rates for students. The value of a UIC 
Business degree continues to increase as we remain the No. 1 
undergraduate business school in Chicago1 and rtecognized 
as a top 25 public university and a top 10 best value university 
nationwide.2 With just a year remaining in the campaign and 
with support from alumni and the UIC Business community, 
we aspire to expand UIC’s ability to serve students today and in 
the future so that UIC continues to serve as a model for a 21st 
century business education. 

REDEFINE THE MODEL FOR STUDENT 
EXPERIENCE AND SUCCESS 

$6.03M+ raised

CULTIVATE AND EMPOWER FACULTY 
LEADERS

$1.12M+ raised

DRIVE LIFE-CHANGING 
DISCOVERIES

$4.8M+ raised

Campaign Priorities

$12 M Raised

1,760 supporters 
have donated to the IGNITE Campaign

38% current-use gifts

4% planned gifts
(bequests, annuities, trusts)

57% endowed gifts

1U.S. News & World Report
2WSJ/Times Higher Education Report
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2 endowed 
professorships

15 endowed  
scholarship funds

1 endowed 
academic department

mailto:lisariley5%40uic.edu?subject=
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Building for the Future

Constructed more than 55 years ago, University Hall has 
been home to UIC Business since the “Circle Campus” was 

founded in 1965. Designed by architect Walter Netsch, the 
28-story office tower also houses university administration offices 
and the College of Liberal Arts and Sciences. 

 A lot has changed since University Hall opened its doors, and 
so has UIC Business. It has been a top-ranked undergraduate 
business school in Chicago seven of the past nine years, and it 
continues to rank amongst the best programs in the nation. As the 
college’s national and global reputation continues to climb, so has 
the size of the student body—the number of students enrolled has 
doubled in the past 10 years. And although University Hall is the 
tallest building on campus, UIC Business is too big to fit. 

Jeff Bilek ’87, partner at 
Ernst & Young (EY), has 
long recognized the need 
for new facilities for the 
college. After graduating 
with his bachelor’s degree 
in accounting in 1987, he 
began his now 34-year 
career at EY. In his early days 
at the firm, he was part of 
a team that recruited UIC 
Business students, and 
Bilek stayed active with the 

college throughout his career.  In fact, last fall he became chair of 
the Dean’s Advisory Council after serving on the Council for more 
than 20 years

“I can’t express enough how energizing it has been to help Dean 
Mikhail work on college priorities over the years and connect with 
amazing students, faculty and staff along the way,” Bilek says.

Last fall he played a tremendous role in advancing the progress 
of a new building for UIC Business. In partnership with EY, Bilek 
established the Bilek Family/EY Business Building Fund with a 
generous gift.

“I am especially pleased to give in support of the new business 
building. The prospect of a dedicated new home on campus for 
UIC Business is tremendously exciting for me personally and 
for the broader UIC Business community,” Bilek explains. “It will 
elevate the visibility and reputation of UIC Business, something 
that all of us as alumni can appreciate, and it brings us more in 

“I support the campaign for a new UIC Business 
building because I want to give back to the 
university that afforded me so much. I want future 
UIC Business students to have the best facilities 
with the best professors so they too can receive a 
top-ranked education and reap the rewards of all 
their hard work.” 

Russ Daugerdas MBA ’03
C H I E F R EG U L ATO RY O F F I C E R ,  C I TA D E L L LC

“Both my husband and I are rooted in first-
generation, inner-city families. We appreciate 
the possibilities that emerge when one has 
the benefit of a highly ranked business school 
education. For many years we have supported 
the mission and vision of UIC Business, as well 
as its aspiration to have ‘a home of its own’ on 
campus. Thus, our gift to the new UIC Business 
building.” 

Myrna Hellerman
S E N I O R  V I C E  P R ES I D E N T,  S EG A L C O N S U LT I N G

The Investors

alignment within the competitive business school landscape.”

A new home for UIC Business will centralize our students, 
faculty and staff, and will serve as a space to bring together our 
community of alumni, prospective students and our Chicago 
business partners. 

Bilek is joined by numerous individuals and business community 
partners who have generously contributed to the new building 
fund. To learn about how you can support a new building for  
UIC Business, please contact Lisa Riley, director of advancement, 
at lriley5@uic.edu.

mailto:lisariley5%40uic.edu?subject=
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In Pursuit of Big Dreams

current UIC students, Santillan was the first in his family to attend 
college. 

“I needed an affordable university … so I could work and save 
money while in school,” Santillan says. Armed with a five-year 
scholarship from the State of Illinois, Santillan felt additional 
motivation and support as he worked toward his degree in 
accounting. 

Santillan interviewed with various companies through UIC Career 
Services, ultimately accepting an offer from LaSalle National Bank 
(ABN AMRO). As Santillan’s career progressed, he often thought 
with gratitude about the different paths available to him. These 

“forks in the road,” as he calls them, gave him opportunities to 
reach for big dreams. 

“I made my choices with serious goals in mind, but those goals, like 
my choices, developed over time,” he says. 

For example, his aspiration to become a C-suite executive led 
Santillan to earn an MBA from DePaul University and also become 
a Chartered Financial Analyst. 

Santillan’s career success includes roles as the chief investment 
officer for the Wealth Management Group at LaSalle National 
Bank, head of investments for BMO-Harris Bank and founding 
partner of a Hispanic-owned asset management advisory firm. In 
2012, the U.S. Securities and Exchange Commission recruited 
Santillan, persuading him to come out of retirement for seven 
years. 

“I was never in the military, but I viewed this as a real opportunity 
to serve this country and give back,” Santillan says. “That idea of 
service is something I carried with me through my career.”

Santillan describes service as his “parallel path,” and it remains 
important to him today. In addition to serving on many nonprofit 
boards in health and human services, Santillan is a member of the 
University of Illinois Foundation Board of Directors. He established 
the José Santillan, CFA Endowed Scholarship at UIC Business in 
2008, and he was the spring 2021 UIC Business commencement 
speaker. 

“The business world can be daunting,” he says. “But this kind of 
success can happen. I am sitting here as proof.”

Click here to watch a recording of José Santillan’s spring 
2021 commencement address.

Alumnus achieves career success in 
the finance industry by embracing 
forks in the road 

José L. Santillan ’80, CFA, finds inspiration in the words of his 
favorite writers. There’s a sentence from Malcolm Gladwell’s 

book, Outliers: The Story of Success, that particularly resonates 
with Santillan: “Who we are cannot be separated from where 
we’re from.” 

Santillan is from Chicago and Mexico City. He’s from the Chicago 
Public Schools system and the University of Illinois Chicago. He’s 
from banks, asset management and nonprofit boards. All of 
these literal and figurative homes helped shape his professional 
success, including serving as the senior specialized examiner for 
the U.S. Securities and Exchange Commission. 

But equally as important, Santillan’s background contributed to a 
lifelong mantra: “Dream big and make it happen.” 

One of Santillan’s first major challenges was learning English. A 
Chicago native who was raised in Mexico City, Santillan struggled 
at first when he returned to the U.S. at age nine. 

Soon enough, however, Chicago felt like home. So much so 
that, after graduating from Lane Tech, Santillan never seriously 
considered enrolling anywhere other than UIC. Like 40 percent of 

https://vgrad.z19.web.core.windows.net/uic/256/iii/index.html
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Shirley A. Roy
José L. Santillan ’80 and Jazmin M. Santillan ’78 
Michael H. Terzich ’83 and Patricia Terzich
Lenore J. Weiss ’84
Martin J. Weiss ’84
Naomi C. Weiss
Ralph L. Westfall

D E A N ’ S  C I R C L E
Donors who made an annual gift  
of $5,000 or more

Anthony J. Augustine ’68
Donald E. Bielinski ’71 and Laura A. Bielinski
Jeffrey C. Bilek ’87

Esther A. Blum ’67
Paul Russell Cary 
Russell J. Daugerdas MBA ’03 and Jillian M. Daugerdas
James S. DiStasio ’69 and Janice DiStasio
Daniel A. Fortman ’81 and Debra G. Fortman ’81
Michael Fung+ ’73 and Deborah Fung
Marion “Mac” Gajek ’74 and Sarah Gajek
Alan L. Heller ’75 and Abbe Heller
Louis and Myrna Hellerman
Michelle M. Jonson MBA ’01 and Samuel H. Jonson
Robert A. Kilinskis ’80 and Patricia E. Kilinskis
Constantine S. Mihas ’88 and Elizabeth A. Mihas
Michael B. Mikhail
John P. Miller
Richard J. Nowak ’70
Maria J. Prado ’86
Hilda S. Renteria ’86
José L. Santillan ’80 and Jazmin M. Santillan ’78 
Michael H. Terzich ’83 and Patricia Terzich
Michael W. Urbut ’70 and Barbara L. Kirchick Urbut ’70
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Donor Recognition Society 
Fiscal Year 2021

The generous members of the UIC Business Donor Recognition Society support the college’s 
mission of providing a transformative education to determined and talented students. The support 
from this valuable group of donors helps enhance the college’s reputation of being a top-ranked, 
research-based business school with an emphasis on student experience. UIC Business is 
extremely grateful for the dedication of the donor society members in fiscal year 2021  
(July 1, 2020–June 30, 2021).

L EG ACY C I R C L E 
Recognizes donors who have made  
a bequest or planned gift

John E. Adams ’86 and Janice M. Adams ’86
Dennis W. Baker ’73
John A. Beton ’72
Esther A. Blum ’67

Donald E. Bielinski ’71 and Laura A. Bielinski
Robert J. Bunting and Beverly A. Blucher
Judy E. Denenberg
Thomas W. Foyer ’79 and Else Foyer
Richard P. Janulis ’72
Frederik V. Kalsbeek ’69 and Barbara J. Kalsbeek
Bruce J. Mantia ’73 and Cathy A. Mantia ’76
Charles R. Matthies
James A. Morris ’68 and Patricia A. Morris
Richard J. Nowak ’70
George Owen Roe
José L. Santillan ’80 and Jazmin M. Santillan ’78 
Leonardo A. West ’74 and Navidad E. West

S C H O L A R  C I R C L E
Recognizes donors who have  
established endowed scholarships

Robert J. Bunting and Beverly A. Blucher
Jeffrey C. Bilek ’87
Paul Russell Cary 

Eric W. Fors+ and Marilyn L. Fors
Sandy G. Grossman
Alan L. Heller ’75 and Abbe Heller 
Donald J. Hermanek ’70 and Pamela J. Hermanek
Michael B. Mikhail 
James W. Newman ’70 and Lynne Newman
Richard J. Nowak ’70
Maria J. Prado ’86
Hilda S. Renteria ’86
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L E A D E R S H I P C I R C L E
Recognizes donors who made an 
annual  
gift of $1,000—$4,999

John E. Adams ’86 and Janice M. Adams ’86
Howard J. Adamski ’79 and Anna Adamski ’79

Todd M. Cello ’97 and Jennifer R. Cello ’97
Robert A. Cooke
Eric W. Fors+ and Marilyn L. Fors 
Matt J. Gorniak MBA ’02
William J. Guska ’76 and Kimberly A. Guska
David J. Henkes MBA ’96 and Keri L. Fair MD ’05
Peter M. King ’78
Michael Kirschenheiter
Stephen Kohn MBA ’15
Edward W. Landon ’88
Thomas Lechowicz ’74 and Caroline Lechowicz
Craig L. Levin ’70 and Carol A. Levin
Wendy A. Lynn MBA ’06 and Art Lynn
Bruce J. Mantia ’73 and Cathy A. Mantia ’76
Maria Manasses ’95 and Dean Manasses ’97
Gregory W. McKinney ’80 and Nancy Lubich McKinney
James A. Morris ’68 and Patricia A. Morris
Terrence J. Mullen’82 and Gina M. Mullen
Harry R. Olsen ’68 and Patricia A. Olsen
Yaoming Pei MBA ‘09
Brad Sargent ’99 and Michelle Sargent
Scott E. Schiave ’73 and Anne Hambin Schiave
Kenneth M. Valentino ’93
David W. Vulbrock and Judith Vulbrock
Ann M. Wahlgren MBA ’91 and Gary Wahlgren
Naomi C. Weiss
Limor M. Wilks MBA ’96, MS ’96
Darrell R. Winbush ’92 and Katina Winbush
Lowell D. Yoder ’79 and Frances M. Yoder

LOYA LT Y C I R C L E 
Recognizes donors who have made an 
annual gift for two or more consecutive 
years

John E. Adams ’86 and Janice M. Adams ’86
Howard J. Adamski ’79 and Anna Adamski ’79

Anthony L. Alvizu Sr. MS ’96 and Leanne M. Alvizu
Smriti Anand MS ’95, PhD ’11 and Rajesh Anand
Anthony J. Augustine ’68
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Donor Recognition Society 
James Bakshis ’71 and Diane Bakshis
Peter R. Bandemer ’88 and Beatriz Bandemer
Peter J. Bauer MBA ’86 and Mary Bauer
Rita M. Bieliauskas ’93, MPA ’13
Donald E. Bielinski ’71 and Laura A. Bielinski
Jeffrey C. Bilek ’87
Esther A. Blum ’67
Steven Bob
Lydia C. Bozeman
Jacqueline G. Brito ’05 and Socrates Brito
Erin B. Brophy Lunz MS ’19
Genevieve B. Burns ’81 and Robert Burns
Eric L. Cable ’05
Rhonda T. Caplan ’84
Paul Russell Cary 
Todd M. Cello ’97 and Jennifer R. Cello ’97
Hsiu-Lang Chen PhD ’97 and Pi-Ling Chiu
John-Mark Clawson
Ronald H. Cohen ’81 and Sandra E. Cohen
Dianne M. Coleman MBA ’15
Robert A. Cooke
Sergio O. Coronado ’95
Henry R. Cummings MS ’81
Russell J. Daugerdas MBA ’03 and Jillian M. Daugerdas
Benét H. DeBerry-Spence
Michael L. Dembek ’07, MS ’08
Rosio Diaz ’13
Elizabeth Dickey
Philip H. Dillon ’86
James S. DiStasio ’69 and Janice DiStasio 
John P. Dombrowski ’91
Brian J. Ebers MBA ’95
Elizabeth Eccher
Ellen Engel
James M. Erickson MS ’08 and Mariliss S. Erickson
John P. Farley ’71
Laurie I. Fleischman ’75 and David A. Fleischman
Daniel A. Fortman ’81 and Debra G. Fortman ’81
Marion “Mac” Gajek ’74 and Sarah Gajek
David Gal
Catherine A. Galligan ’80 and Robert J. Galligan
James J. Gatziolis ’70 and Shelley R. Smith
Phillip C. Gaynor MS ’15
Claire Gilpin
Evgenia Golubeva
Bruce R. Gotteiner MBA ’87 and Nina L. Gotteiner
William J. Guska ’76 and Kimberly A. Guska
Sergio Guzman ’87
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Donor Recognition Society 
Jesusa Hanyzewski
Louis Harris ’67 and Linda Harris
Mysty Harris
Alan L. Heller ’75 and Abbe Heller
Louis and Myrna Hellerman
David J. Henkes MBA ’96 and Keri L. Fair MD ’05
Robert J. Hennessy ’70 and Theresa C. Hennessy
Alma Hernandez

Gerald E. and Stella B. Hills
Robert M. Horak ’69 and Sophie Horak
David G. Hough ’70 and Susan Hough
Rachel D. Jaris ’92
Barbara L. Javorcic ’86 and James R. Javorcic
Jeff Jewett
Michelle M. Jonson MBA ’01 and Samuel H. Jonson
Zhixin Kang PhD ’08
Robert A. Kilinskis ’80 and Patricia E. Kilinskis
Manki Kim MBA ’89
Michael Kirschenheiter
Stephen Kohn MBA ’15
Lawrence J. Konn ’71 and Patricia A. Konn
William J. Kresse MS ’96 and Erin K. Kresse

William D. Kucan ’92
Michael J. Kupchek ’03 and Kathryn Kupchek
Kenneth E. Kushibab ’77 and Sheryl A. Kushibab
Edward W. Landon ’88
Bruce H. Lauer ’79 and Rene L. Lauer
Lauren I. Lawal ’02
Thomas Lechowicz ’74
Craig L. Levin ’70 and Carol A. Levin
Robert C. Liden and Sandra J. Wayne
John W. Lynch and William Peek
Wendy A. Lynn MBA ’06 and Art Lynn
Joey Maman
Maria Manasses ’95 and Dean Manasses ’97
Bruce J. Mantia ’73 and Cathy A. Mantia ’76
Anthony T. Marino ’99
Jennifer E. Marsalli ’14
David G. Matthews ’77
Patrick J. Mauro ’68 and Mary E. Mauro ’67
Ramona R. Maza
Isaiah McCoy
Gregory W. McKinney ’80 and Nancy Lubich McKinney
Daniel P. McMillen ’81, MA ’82 and Mary K. McMillen ’80
Michael R. Michela
Constantine S. Mihas ’88 and Elizabeth A. Mihas
Michael B. Mikhail
John P. Miller
Thomas J. Minneci MBA ’00
Mary D. Montgomery MA ’87, MBA ’88 and Gregory V. Recht
Maureen P. Moore ’82
Jessica Morales
Suzan M. Morno-Wade ’90
James A. Morris ’68 and Patricia A. Morris
John D. Murray MBA ’86 and Joan Bjorkman-Murray
Alexander Nekrasov
Theresa M. Nelson ’78 and Bernard Smits
Maria B. Novak ’86 and Mark S. Novak
Richard J. Nowak ’70
Alanna O’Connor ’94, MA ’06
Harry R. Olsen ’68 and Patricia A. Olsen
Christian V. Ortiz ’18
Andrew E. Otabor ’99
Lucius C. Othman ’81 and Debra E. Othman
Unsal Ozdogru
Roxanne Padash
Shailendra Pandit
William C. Panos ’70 and Christine A. Panos ’69
Yaoming Pei MBA ‘09
James S. Pierce and Nicole J. Seidlitz ’97, MS ’03

I N  M E M O R I A M

Eric Fors (1931–2021) 

Eric Fors, husband of Marilyn Fors, passed away in May 
2021 at age 90. Dr. Fors received his master’s degree 
from the University of Illinois Urbana-Champaign in 1953 
and later received a PhD from Northwestern University. 
Dr. Fors served in the U.S., and was employed by United 
Airlines for 31 years, retiring in 2021.

Dr. and Mrs. Fors generously established the Eric 
Werner Fors Endowed Award, Eric and Marilyn Fors 
Entrepreneurial Enterprise Award, Gerald W. Lance 
Scholarship and Marilyn Fors Endowed Scholarship and 
Viola M. Lance Memorial Scholarship at UIC Business, 
supporting countless students through the years. Mr. 
Fors’ legacy continues to grow through the students his 
UIC endowments support in perpetuity.
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Donor Recognition Society 
Joel B. Polakow ’74 and Pamela J. Polakow
Michael T. Popowits 
Harshad Girish Puranik
Frank M. Racibozynski ’68 and Sharon S. Racibozynski ’69
Bala P. Ramaraju MS ’02, MBA ’12 and Swapna Kolipaka
James G. Rediger ’85
Hilda S. Renteria ’86
George L. Ribarchik MBA ’85
Ronald E. Roberts ’64 and Katherine Roberts
Christina M. Roberts ’11
Frank R. Russo ’75
Jacob A. Sabolo
Mohamed M. Salahuddin ’95
Mayra Sanchez ’08
Christopher P. Sarcletti MBA ’08
Brad Sargent ’99 and Michelle Sargent
José L. Santillan ’80 and Jazmin M. Santillan ’78 
Steven J. Savoy
Judith W. Scherkenbach ’76 and Leland J. Scherkenbach 
Scott E. Schiave ’73 and Anne Hambin Schiave
Gary R. Schirr PhD ’08

I N  M E M O R I A M

Roger Shiffman ’75  (1953—2020) 

UIC alumnus and co-founder of Tiger Electronics Inc. 
Roger A. Shiffman ’75 passed away in October 2020. 
He was 67. A Chicago native, Mr. Shiffman received a 
bachelor’s degree in marketing from UIC Business, and 
later helped create Tiger Electronics Inc. The electronic 
manufacturer was behind several hit toys of the 1980s 
and 1990s, including Giga Pets and Furbies.

Mr. Shiffman served as the president of Hasbro Inc. for 
three years after the company acquired Tiger Electronics 
for $334 million in 1998. He later went on to help found 
the toy company, Zizzle Toys.

Self-declared as the “biggest lover of toys in the world,” 
Mr. Shiffman eventually retired to Florida with his wife. 
In addition to generously supporting the UIC Business 
Dean’s Fund for Advancement, Mr. Shiffman served  
as chairman of Starlight Children’s Foundation from 
2011 to 2015.

John F. Schofield ’68 and Woodrena A. Schofield
Ashley Sefcik ’06
Jerry Sideman ’70
Jonathan C. Sloss MBA ’88 and Doreen C. Sloss
Michaela M. Smith Esboldt
Donna Stankiewicz MS ’80
Lee M. Steinberg ’72 and Susan L. Steinberg
Harry A. Steindler ’80 and Marcy Steindler
Ben M. Stickan MBA ’01
Jerry W. Szatan MA ’76 and Katherine L. Szatan
Ali Tafti and Marmar Modarressi
Eric R. Taub ’81
Thomas R. Theis ’70 and Mary A. Himmes
Melissa Thomas
James P. Tracy ’72
Ann E. Trampas ’72
Diane R. Uchanski ’74 and Tom F. Kacprowicz
Michael W. Urbut ’70 and Barbara L. Kirchick Urbut ’70
Kenneth M. Valentino ’93
David W. Vulbrock and Judith Vulbrock
Ann M. Wahlgren MBA ‘91 and Gary Wahlgren
Timothy P. Walsh ’81
Tom and Libby Wamsley
Tracy L. Warner ’91, MBA ’06 and Robert Warner
Walter J. Weglinski ’99 and Kendra Ensor
Anne Weidemanis Mägi and Joakim Weidemanis
Naomi C. Weiss
Frances I. Wilkins ’67
Lowell D. Yoder ’79 and Frances M. Yoder
Kwok-Kui Yu ’92

+ Indicates donor is deceased.

Please note: Every effort has been made to ensure the accuracy 
of this report. If there are errors or omissions, please accept our 
apology and inform the UIC Business Office of Advancement by 
contacting Jacob Sabolo, associate director of donor relations,  
at jsabolo@uic.edu or (312) 413-3440.  

mailto:jsabolo%40uic.edu?subject=
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Stay Connected
Y O U  A R E  U I C 
Now get UIC Connected

Follow Us

Make connections and build your network with UIC alumni and 
students from across the country and a variety of disciplines, 
all at UIC Connected. Our new virtual networking platform is 
exclusive to us, creating a community of professionals who share 
a UIC experience. If you haven’t already, register now to build 
your profile and begin networking. For a seamless experience, 
register with the same email address where you receive other UIC 
communications.

UIC Connected is also where we will be piloting our new virtual 
UIC Business Mentor program. If you are interested in becoming 
a mentor, please make sure to sign up for UIC Connected and 
create your profile. Afterwards, you can click here to join the 
waitlist for the UIC Business Mentor program. If you have any 
questions about UIC Connected, please contact Michaela Smith 
Esboldt, associate director of engagement and participation at 
mmsmith1@uic.edu.

Stay connected and keep in touch by following us on social media:

For the latest college news, visit the UIC Business blog.

https://blog.business.uic.edu/
https://connected.uic.edu/hub/uic/programs-v2/mentoring-program9003363334333332000/about?showBack=true
https://connected.uic.edu/
http://facebook.com/UICBusiness
http://instagram.com/uicbusiness
http://linkedin.com/groups/12060468
http://twitter.com/UICBusiness
mailto:mmsmith1%40uic.edu?subject=
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O F F I C E  O F  A D V A N C E M E N T
601 S Morgan St
2431 University Hall (MC 075)
Chicago, IL 60607
(312) 413-3440
cbalumni@uic.edu 

go.uic.edu/GivetoUICBusiness

http://go.uic.edu/GivetoUICBusiness
mailto:cbalumni%40uic.edu?subject=

